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SEDENTARY LIFE
LACK OF COMUNICATION
ECOLOGICAL INDIFFERENCE
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INCREASE THE POPULARITY
OF THE PRODUCTS

HUMAN INTERACTION
A POSITIVE IMPACT ON THE WORLD
INFORMING ON ENVIRONMENTAL ISSUES |
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PRIMARY MARKET
| ADVERTISING MARKET

SECONDARY MARKET
MOBILE APPLICATIONS MARKET
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INTERACTIVE ADVERTISING
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* Introduce the
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GQUARANTEE OF THE
ATTRACTING CUSTOMERS

DEVELOPMENT IN MANY
DIRECTIONS

EXCITING GAME PART




